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Social Media Marketing in 2022
Learn what will and WILL NOT work with social media marketing next year.

Let's Grow
Just like it happened for
me...it can happen for you.
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MASTERING SOCIAL
MEDIA MARKETING
For Small to Medium-Sized Businesses
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You are in the right
place if...
You've been posting and posting to no avail.
Your frustrated that you're trying it all and none
of it is converting into sales.
You're not sure where to post and how often
You don't know how to create content that
converts.
You don't know what a sales funnel is or how to
implement one.
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If you stay on 'til the
end...
I'll be offering one of you 30 days of
free social media marketing and 2 1:1
coaching sessions.
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1 year content plan with post prompts.
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If you stay on 'til the end...

You'll receive this exclusive bonus:

TODAY, I'M SHARING LESSONS FROM MY BRAND NEW
PROGRAM, SOCIAL MEDIA MARKETING & MANAGEMENT

6 WORKSHOPS
& COACHING
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LET ME KNOW IN THE CHAT
Type YES into the chat if any of the
following responses sound like you
when you're feeling this way.
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RESPONSE 1
I feel like I don't know how to define my goals with social
media marketing.

I am not an artist or a writer and creating content is foreign to
me.

I have no clue which social media platform to leverage.
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Hi there! I'm Susan Serena

WELCOME

I scaled my online business to a 6-figure
business during the pandemic.
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ABOUT ME
Hi! I'm an experienced digital marketer and
online business development professional with over
fifteen years of experience and flair for storytelling.
I run on a healthy dose of caffeine and enthusiasm.
When I'm not researching the next content trend,
recertifying to stay up-to-date with new protocols
that help increase your traffic or creating informative
small business content...I'm traveling and enjoying my
passion for photography.
I'm also a coffee shop junkie and mom who helps small
to mid-sized businesses by helping them get and grow
their business online.
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I've been featured in places like..."Tea With Gary Vee."
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Social Media Marketing in 2022

SHARE A SCREENSHOT OF
TODAY'S WEBINAR ON IG
STORIES FOR A CHANCE TO
WIN!

TAG ME @MARKETINGSERENA
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Let me start by telling you a
story...
I was laid off from a company I dedicated nearly
two decades of my life to. When the COVID-19
pandemic hit and the company needed to cut
budgets, the top salaries went first...me
included. I freaked out for all of 4 days and then
I decided, I'm going to start my own agency and
put in the same # of hours and sweat I did for
someone else, but this time, I'm doing it for me.
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I developed my LLC, registered with Duns & Brad
St., filed for an EIN #, put an ad out on Craigslist for
interns, and started my agency.
Since a couple of my old coworkers were upset I
was laid off, they decided to quit their jobs and join
me.
As I freaked out each day wondering if I was really
going to be able to successfully grow this business
(and have enough for payroll), I saw an ad on
Facebook about a challenge on how to scale your
business to six figures in a year. I joined it. I did it. I
scaled.

Each day was a rollercoaster ride but I'd
push through the fear, ignore the
doubts, and killed the butterflies flying in
my stomach.
I realized that I was the reason the
company I worked for became such a
success. Those 14-16-hour days, my
strategies, my demeanor, and my ability
to build relationships with clients was
the answer. I didn't need money to grow
this new venture, I only needed me (plus
help from my team).
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IT WASN'T LONG UNTIL...

I was making 5 figures a month and was able to cover all
expenses and even pay myself!
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The most valuable takeaway from meeting with Gary
Vee was learning that social media is a gold mine so
long as you're on the APPROPRIATE platform and use it
to collaborate and educate.

COLLABORATE & EDUCATE
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I LEARNED...
Quality Content Over Quantity.
Collaborate With Pros in Your Industry.
Feature Your Clients Wherever Possible.
Be Transparent and Open.
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I was now officially an
influencer/coach/success
story.
Everything was different.
And so much better...
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THE TRANSFORMATION
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AUGUST

MY GOAL FOR YOU...
To see a growth in audience
and revenue in the first 3
months of 2022.
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CASE STUDY
I own a luxury brand and as an architectural and interior designer, I
can ensure you we don't have much room in the online space. I hired
Susan's agency to launch my brand online, manage all of our social
media channels, and attract my very difficult target audience. I've
been a client for a little over 6 months and love their work.
Their content mapping abilities and marketing strategy is amazing!!!
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LET'S TRY
SOMETHING...

Tell me in chat what industry you're
in.
I'm going to assign you to create
trending video content, I will tell
you what day and time to post it,
and then we check the analytics.

ARE YOU READY TO BOOST YOUR ONLINE REVENUE?

Let's do this!
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FACEBOOK & INSTAGRAM
MARKETING

Facebook & Instagram have a deep understanding of
how shoppers engage with products and brands as
they discover, research, and purchase online, so we
can help you reach the audiences that's most relevant
to your business.
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Reels
Reels Contribute to Overall
Instagram Marketing Success

SusanSerena.com

Recently Adam Mosseri, Head of Instagram, said that the platform is
embracing a paradigm shift where users are asking for more entertaining
video content. This means it’s critical that businesses begin to embrace that
shift as soon as possible to effectively market on the platform going into 2022.

#1
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#1

Ways to Stand
Out on Reels
Once you find your niche audience,
it's time to create reels that deliver
value.
Find out what's trending in audio,
remixes, etc. and create relevant
content for your target audience.
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Content Format Length

#1

Facebook Ads
2022 is going to usher in a new era of even
shorter attention spans. If you want to win,
think short. You want videos that are easy to
consume, highly informative, and as
entertaining as possible. While some people
may mock the rise of features like Reels and
platforms like TikTok, make no mistake, shortform, educational, entertaining video is here
to stay.
And not just in organic. Take those reels and
TikToks and try them in your ads. They’re
working exceptionally well. Pair your shortform videos with good old-fashioned
storytelling and it’s a match made in heaven.

Facebook & Instagram Ads Class

#1

Learn how to set your Facebook ad
campaigns up for success.
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What’s Old Is New Again
Long-Form Content Retakes Center Stage

It’s clear that 2021 was the year of short-form media.
The explosion of TikTok, the wide-scale adoption of
Instagram Reels, and the introduction of YouTube Shorts
had us all focusing on 15 second messages.
However, there’s been a subtle change happening across
social platforms. TikTok has expanded to 3 minutes in
length. Reels went to 60 seconds. These tiny little
changes are the beginning of a pendulum swing back
towards longer-form content.
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New Experiences

Live Audio on Clubhouse
App & Facebook
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New Experiences

Live Audio on Clubhouse
App & Facebook
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Experiences Become
Prominent Marketing
Channels
Clubhouse spawned the dawn of long-form
live audio. Twitter introduced Spaces.
Facebook came out with Live Audio Rooms
and fully supported podcasting. YouTube is
also embracing podcasting. And let’s not
forget about live video. Social commerce is a
huge trend and you need long-form media to
sell. Even Amazon has embraced live video.
If you have the gift of gab, don’t feel left
out. Your day is coming faster than you think.
If there’s one thing the social giants care
about, it’s time on the platform. Watch as
longer-form audio and video become front
and center in 2022.

Facebook Groups – continue to invest in building your
group, ideally linked to your Facebook page. At the
annual Communities Summit this year, Facebook
introduced numerous features to make groups more
robust and appealing to both admins and members
alike. Additions include being able to create subgroups
—both free and paid—Shops for selling merchandise,
community fundraisers, and a host of admin features.
Live Audio Rooms – this feature continues to roll out
to users on Facebook. Take advantage of this format
inside your Facebook group to connect more intimately
with members. It’s super easy and you don’t have to
get camera-ready!
Facebook Live – let’s not forget about livestreaming in
addition to audio. Live video is still very powerful and
the next best thing to being in person (okay, aside
from the impending metaverse!). Live video provides a
wonderful opportunity to connect in real time with
your followers.
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Prominent Marketing Channels

Facebook Experiences

LinkedIn Marketing
In 2021, LinkedIn launched Creator Mode, which is more
than simply a tool—it’s a way to encourage and support
professionals and businesses in posting more original
content and amplifying their brand messaging.
Here’s what you get when you turn Creator Mode on:
Your profile is converted to a Follow account and you’re
eligible to be featured as a suggested creator to follow.
You get access to all new Creator tools as LinkedIn rolls
them out. Creator Hub shows your early access to
features.
You get the option to publish a LinkedIn newsletter to
get more visibility for your content.
You gain access to LinkedIn Live without going through
the application process.
A Topics You Post About section is added to your
profile in the form of five hashtags, and LinkedIn will
highlight your posts and show likes and comments.
My top 2022 prediction for LinkedIn is the platform will
become a more valuable place for video marketing content
with a great ROI.
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LinkedIn is expected to launch a short video feature as part of Creator Mode, similar
to Instagram Reels and TikTok. This short-form video feature was announced in 2021
when LinkedIn discontinued the Stories feature and acquired a tutorial video app
called Jumprope. Businesses will use this new video feature to market their products
and services with short how-to videos and continue to grow their LinkedIn user
sessions and LinkedIn video marketing effectiveness.

Grow on TikTok
TikTok has solidified its place in
social media and entertainment as a
cultural phenomenon and will
continue to dominate short-form
video in 2022. TikTok already has
over 1 billion users and is expected
to reach 1.5 billion users by the
spring of 2022.
For marketers, there are four key
areas to watch for in 2022 that will
provide more opportunities to
monetize.
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Already very popular with regular
users, TikTok will continue to
increase livestreaming features to
influence and encourage more users
to adopt it as a growth and nurture
strategy (most recently seen with
the live spotlight charts and
rankings). Most notable is the move
toward livestream commerce.

Rapid growth of
livestreaming

Already available in the UK, the
power of clickable links and the
ability to directly sell products from
a livestream will no doubt prove
powerful for businesses and brands
to increase revenue.
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Increase Sales on TikTok
Second, TikTok is proving to be a
viable competitor in the social
commerce space. More in-app
shopping features are expected.
Considering the recent partnership
with Shopify and the ability for
business accounts to tag products,
TikTok shops are a highly anticipated
feature set to arrive in 2022.
Already launched in Douyin, the
Chinese version of the app, TikTok
shops allow brands and business
owners to create an online store,
providing even more opportunities to
increase sales.

PROCESS:
Next, authenticity, personality and relatability will continue to be
key factors for success in video performance and community
building for small businesses. Humanizing your brand will help set
you up for success. Gen Z continues to dictate organic trends based
on pop culture and newsworthy events, and expect to see more of
these trends spread across various social media platforms.
The length of trend relevancy will shorten. Users consume trends at
a rapid pace and it’s likely that more tools will arrive to predict
trends earlier. The challenges for brands to adapt to the trending
and fast-paced culture of TikTok will continue. Educational tools
have recently been developed, with the launch of the Creative Center
to help brands create campaigns that are intuitive to the platform.
Expect to see more resources and tools become available to attract
brands to the platform.
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In 2022 and beyond, marketers will be challenged in an
era of unintended consequences. Let me explain what I
mean. Going into the pandemic, we guessed wrong about
everything. Who could have predicted we would have
shortages of lumber, electronics, and housing amid a
global crisis? Similarly, we will be challenged to “guess
right” coming out of the pandemic because a complex
cocktail of new consumer behaviors will dramatically
impact how we use the web and social media.

Overall Customer
Connection Is Vital
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Here are a few examples. In many families, web-savvy
teens took over the purchasing function for a family.
Nearly 60% of web purchases are now impulse buys. Live
commerce, which combines influencers, livestreaming
video, and eCommerce exploded in China and is moving
fast in the U.S.
Those are just three changes among millions of big and
small consumer shifts that will result in new trends we
cannot begin to grasp. It may take a decade to see the
full impact of the pandemic on marketing. For this
reason, it is a time to reconnect with customers,
question all assumptions we had about what works, and
be humble in the face of changes we are just beginning to
understand.

Twitter Doubles
Down on Spaces
When it comes to Twitter, Spaces
should definitely be part of your
marketing plan for 2022. Audio content
continues to grow in popularity and it
really is the place to be at the moment.
It’s become such a powerful way for
marketers to build connections online
and serve their communities through
valuable content and conversations.
Plus, you really don’t need anything to
get started except for your phone. And
you don’t have to worry about being
camera-ready either!

Behind the Scenes on Twitter
Twitter is working behind the scenes to roll out new features including the
ability to record spaces and new ways to discover spaces to join and
participate in. And for those who already have an audience on the platform, it
makes sense to show up and regularly speak in people’s rooms and even
consider hosting one of your own.
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YouTube Offers More Ads Placements
I’m not going to say, “Video is going to be important in 2022.” You already know that. I will,
however, say that the amount of options we’ll get is increasing. If you are already investing
in video, you can start preparing to use it in new ways.
Video Action Campaign Changes in YouTube: In October 2021, Google announced that video
action campaigns will automatically include YouTube-connected TV placements.
This is another way for brands to expand their reach. I personally love these campaigns
because they can drive users to your website as well as collect lead forms on Android
mobile devices. But the value of YouTube has always been getting in front of a relevant
audience. Expanding to more placements on YouTube is always a good thing in my opinion.

RESOURCES
Top-Hashtags

SpyFu
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Hootsuite

What is holding
you back?
Is it your mindset or fear that is
keeping you from that never-ending
online revenue stream?
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ENROLL NOW AND
SAY, I COMMIT!

$99
Deposit

i was once a new entrepreneur too. For
some of you, just the online revenue
stream will be new. Either way, at
some point, you have to decide to
commit to your continued success.
That's why I designed our program to
allow a deposit of $99, and then you
will be invoiced for the rest.
I only work with professionals who are
committed and read to grow online. Is
that you?
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Stay
stagnant.
Is that what you really
want?
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Prove to yourself that
you committed to your
growth.

Isn't that better
to live with?

PROGRAM DETAILS
TOPICS INCLUDE:
Weekly trends report and content
1:1 coaching

$200
VALUE

Systems implementation
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BONUS #1
$600
VALUE

1:1 Coaching Sessions (1-hour each)

Deep dive into who your target audience is and
what they need
Creating a realistic weekly schedule for you to
create and publish content that serves your
audience.
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AND YOU GET IT ALL FOR JUST $697

6 WEEK
PROGRAM WITH
ONLINE
WORKSHOPS &
COACHING

6-WEEK PROGRAM WITH ONLINE WORKSHOPS AND COACHING
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THREE ENROLLMENT OPTIONS:
OPTION 1

OPTION 2

OPTION 3

$197

$297

$697

One payment

Monthly

One payment

ONE TIME

MONTHLY

ONE TIME

Oneline brand audit

Online brand audit

Previous plans inclusions

Social media marketing plan

Social media marketing plan

4 1:1 coaching sessions

Content templates

30 monthly posts (4 platforms).

8 Weekly workshop
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THANK
YOU
I want to guide you for two
months (plus some bonus
sessions and tools) until you
see your brand grow online.
Let's do this!
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